Mobility Delivers an Exceptional Experience
both in the Dining Room and at Home
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The adage that “the customer is always right” has never been truer. In customerfacing industries—particularly retail, foodservice, and hospitality—the key ingredient to
profitability and success is in providing an exceptional customer experience. In a report
compiled by PwC, 86% of consumers surveyed said they were willing to pay more for a
great customer experience1. The report pointed out that utilizing technology solutions
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both to engage with customers and to streamline backend processes can positively
impact the consumer experience. Mobile devices and Enterprise Mobility Management
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(EMM) solutions are leading the foodservice digital transformation.
In 2017, Gallup found on average 61% of Americans ate out once a week, with 41% eating
out two or more times2. That’s a lot of opportunity to impact the customer experience,
directly or indirectly, from tableside interaction to kitchen workflow productivity to
take-out and to-go orders. In addition, increasing efficiency throughout foodservice—
ordering the right amounts and kinds of food on the front end and revenue management
on the back—are key drivers for mobility solutions.
From gastropubs to fine dining, catering to the palates of consumers is big business.
And most of those attracted to not just eating out, but having a food experience, are
tech-savvy millennials and Gen Zers. Whether it’s ordering and paying the bill at the
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table with a mobile point-of-sale (mPOS) device, being able to track a delivery driver
as they’re on-route, or paying for lunch using a corporate badge or student ID at the
business canteen or school cafeteria, there is a growing demand for the foodservice
industry to embrace technology and sustain their future with mobile devices.
In this paper, we’ll take a look at how restaurants and other foodservice organizations are using
mobile devices to enhance their customers’ experiences and to adapt to the changes brought about
by the pandemic. We’ll also uncover some of the challenges they’re facing with the surge of mobile
devices and how EMM and Mobile Device Management (MDM) can not only help them overcome these
challenges, but also make them stronger and more agile to quickly adapt to an uncertain future.

Mobile Point-of-Sale is the Perfect Side for Dining Out
Eateries from casual chain restaurants to neighborhood bistros, on-campus food courts to entertainment
facilities that offer dinner along with activities have learned that in order to stay in business, they must
be flexible to meet the expectations and needs of their clientele. Otherwise there could be a new
restaurant in that same location next week.
Across the foodservice industry, the use of Mobile Point-of-Sale devices (mPOS) used by servers,
mounted on tabletops, and available for customers to use at kiosks has become standard for many
restaurants. It’s no wonder, owing to the benefits mPOS provides, such as improved service levels,
increased table turns, reduced operating costs, and enhanced suggestive selling opportunities.
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Moreover, mPOS provides high ROI by improving order accuracy, rationalizing
order processing, and increasing sales and profitability. In fact, mPOS is
expected to be the one of the fastest-growing product segments from 2020
to 2027 with a CAGR of more than 7%3.
Establishments that cater to consumer demand have realized higher retention
rates and better chances of gaining new customers. Creating frictionless,
convenient ordering and payment options has been a game-changer for
many restaurants from fast food to bistros to chains.
A Hospitality Technology poll of restaurant technology executives found that
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58% said that adding mPOS was a top business driver and 39% intended to
roll out their own mPOS within the year4.
More efficient than the traditional cash registers or manual systems in the restaurants, mPOS also goes
beyond processing payments and registering everyday sales to streamline productivity and enhance the
consumer experience:
• Servers armed with mobile devices have shown to increase order accuracy,
faster fulfillment time, and optimized restaurant processes.
• Bistros catering to a millennial and Gen Z clientele have embraced tabletop ordering
and bill pay, giving servers the opportunity to provide a more personal and relational
engagement level with guests.
• Customer orders can be displayed on mobile devices for kitchen staff or pushed to
back-kitchen devices with relative ease.
• Chain restaurants use mobile devices for training to ensure consistency in their
service, recipes, and office processes.
• mPOS enables establishments to provide a full entertainment experience,
from dining to gaming using handheld devices.
• Customers can manage and use loyalty rewards right at their table or ordering kiosk.
• Patrons can also fill out surveys, leave reviews, play games, as well as pay directly
from their table.
• Kitchen management can pinpoint the best-selling dishes and how much stock they
need to purchase every week, reducing waste and enhancing supply chain performance.
• mPOS can provide valuable data around the average meal time of the restaurant’s
patrons along with real-time results to improve customer service and the overall
dining experience.
• Many restaurants have seen an increase in appetizer and dessert sales due to
implementing tabletop customer-facing mobile devices.
• On campus—college and large businesses—third-party foodservice providers allow guest
to use badges, apps, and student IDs to order and pay for food with credit cards that are
on record.
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The foodservice industry has also discovered that mobile devices have even more promise outside the
dining room. With restaurants being shut down for several months due to the coronavirus, innovative
companies have found new ways to feed the public. Let’s take a look at how mobile device use for
restaurants has changed since March 2020.

Delivery Creates New Opportunities for Mobility and Revenue
People choosing to get food from a restaurant has only increased
in the pandemic/post-pandemic world as more people order
takeout and delivery as a way to support their local communities, an
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business. Prior to dining rooms being closed, the percentage of
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delivery orders had steadily increased 20% in just five years .
This increase was mainly due to services like GrubHub and DoorDash
which made it easy for customers to order, pay, and track their
delivery using an app.
But with the increase came a significant bite into the restaurants’ margins. With a forecast of deliveries
making up more than 40% of many restaurants’ sales6—a number that many analysts think is much
higher since COVID-19—some restaurants are taking deliveries into their own hands. Using ruggedized
tablets and smartphones, as well as shifting wait staff—who would otherwise have to be furloughed—
into delivery drivers, restaurants are making the best of a bad situation.
In addition, though restaurants may be serving an increasing number of delivery or order-for-pickup
customers, that doesn’t mean they’re off the hook when it comes to providing the same welcoming,
top-notch experiences for mobile orders as they would for those in-house. This includes using mPOS and
mobile order-ahead solutions to provide quicker service to all guests. Advanced mobile ordering adoption
for in-store, drive-through, and curbside pickup has helped eliminate long wait times for to-go orders, and
given customers the personalized experience they demand no matter where they choose to eat.
Overall, whether in the dining room, at the curbside, or delivered to their customers’ homes, restaurants
are using mobile technology to transform how they serve consumers. The challenge is how to manage,
maintain, and support the number and variety of devices they are using to do so.

EMM: The Key Ingredient in Mobility Success
As we’ve seen, mobile devices have taken over the foodservice industry and this trend is only growing. With
so many devices in so many peoples’ hands, restaurants are having a tough time keeping them all in line.
From corporate and customer data security to pushing out app updates to all corporate mobile devices,
many restaurants have discovered that incorporating a mobile device management (MDM) platform is
necessary to get the full value out of their mobility investment.
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A well-designed enterprise mobility management (EMM) solution isn’t just for chain restaurants
or campus foodservice providers, managing thousands of devices spread out across the country.
Neighborhood bistros and Mom-and-Pop diners can also benefit from the variety of indispensable
services EMM provides, including:
• Ensuring peak performance for all mobile devices by automatically pushing out
operating system (OS) patches, new app versions, and other updates, with no
user intervention
• Reducing support costs, since updated devices are less likely to experience problems
• Simplifying remote support from an easy-to-use platform without needing physical
access to the device
• Configuring Wi-Fi profiles automatically so end users don’t have to fumble with
credentials, creating frustration in an already hectic environment
• Enhancing mobile device security by remotely locating, locking, or wiping devices
• Unifying the look of the devices to stay on-brand with custom wallpapers and images
• Tracking the location of devices via GPS to monitor the locations of the delivery fleet
• Enabling administrators to implement use policies, such as blocking access to apps
and websites, and restricting device use to specific purposes, ensuring employees
don’t waste their time on non-work applications
EMM can help you streamline your mobility management from 10 devices to 10 of thousands, all from
one single-source platform that can quickly adapt to changes in your business.

Supersize Your Mobility ROI
Having an EMM in place is only one piece of the mobility pie. Whether
you’re an enterprise foodservice entity or making the dream of
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Having a successful mobility strategy isn’t just about getting devices
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It’s about knowing how those devices will be used and who will be
handling them, how to fully support your devices, and having the
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capabilities and bandwidth to meet your current mobility needs while
being prepared for whatever may come.
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From consultants focused on deriving results to end-user support that keeps your team taking orders
and making deliveries, Vox Mobile has the expertise and resources to ensure you can fully leverage
your mobility to increase revenue, boost workforce productivity, and expand customer loyalty.
Flexible Options – You can outsource any or all of your mobility to our experienced team
so you can focus your internal resources on the strategic initiative’s core to your business.
Lifecycle Management – We ensure you have the most reliable devices in-hand and that
there are no surprises to keep you from providing the best customer experience.
Device Roll-out – Vox Mobile’s flex-ready resources can handle large-scale, ongoing or
any-scale deployments with best-in-class processes and customized quality assurance in
our state-of-the art facilities.
Unbeatable Expertise – Our team has helped a variety of companies overcome their most
complex mobile technology challenges because we understand that managing mobility
services is very different from traditional IT.
Greater ROI – In addition to streamlining your mobility efficiency, we also offer the most
substantial licensing discounts, or can manage your current licensing agreement, as well as
drive enterprise adoption and reduce shelf-ware.
Like some of the most delicious recipes, simpler is better. Vox Mobile makes managing mobility
simple. And since it is our one-and-only specialty—mobility is all we do–we can provide unparalleled
expertise, experience, and excellence at every stage of your mobility journey.

Learn More About Vox Mobile
Food Services Use Cases:
Mobile Enabled Training and Support for a Staff over 20,000
Achieving Breakthrough Innovation in the Eyes of a Millennial
EMM System Administration
EMM Licensing Acquisition

Contact Vox Mobile to find out more about how we can
help you turn up the heat for your foodservice business.
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